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Letter from the 
ADVISER 
I would like to take credit for the remark-
able writing, photography and design that fills 
the following pages. I have about as much 
right to do this as the rooster has right to 
believe he crows the sun to life each morning. 
Echo is created by the students of the 
Magazine Program of the Journalism 
Department of Columbia College Chicago. As 
Director of this program, I advise the editorial 
staff; my colleague Cherene Olson advises the 
design staff. First thing each fall, I tell the stu-
dents, "This is your magazine. Make of it what 
you will." For once, they believed me, and 
thereafter asked disconcertingly little advice of 
their advisor. 
Chris Keech, an uncommonly able student, 
shepherded the editorial staff. Karyn McElroy 
assigned and selected photos, always a huge 
job. The multi-talented Diane J. Bell man-
aged a new push in circulation, advertising, 
promotions and electronic journalism (find 
Echo online at www.colum.edu/echo). 
Everyone pitched in on the effort to make a 
little money back. This was necessary because 
our budget was chopped $11,000 even while 
the Magazine Program was more than dou-
bling in enrollment. 
That's life. This group of magazine students 
faced it head on, took their lumps, and pre-
vailed. I am proud to have been ignored by 
such a fine bunch. 
Now I must earn my title by giving you, the 
reader, some advice. If you are a Columbia stu-
dent, parent, employee or benefactor, be proud 
of this big little magazine. If you are a media 
mogul, hire the journalists listed on the mast-
head and in the bylines. Then step aside and 
watch them amaze the world. 
Scott Fosdick, Adviser 
Letter from the 
MANAGING EDITOR 
An echo is defined as "to repeat (another's words, etc.); to imitate; 
to reverberate." An echo is usually a result or reaction to something 
said or done. This year's Echo magazine provides a different way of 
defining what echo means. We didn't repeat or mimic past issues, 
echoing their format and style. Instead, our masthead is more of a 
command than a reaction to all who read the magazine. It shouts, 
"Echo me! Repeat me! I am worthy of being imitated!" For this issue 
is full of firsts. From the first magazine experiences of some on staff to 
the heightened responsibilities of the editors, much is different. 
When I was assigned the role of Managing Editor, I didn't really 
understand what that meant. I only knew that I would have a lot 
of work to do in making sure that this magazine hit the presses, and 
on time! This was the first year that the staff was responsible for 
selling advertisements to gain revenue to produce the magazine. 
Everyone on staff was challenged to sell at least one ad. This was 
tricky because not everyone on staff was a salesperson. Staff mem-
bers had to endure rudeness, unreturned phone calls and the stress 
that selling ads can bring. But I believe that the experience has 
made us stronger as individuals, helping us understand more every 
role in the magazine publishing process. 
The biggest change this year is that this issue is called the 1999 
issue. There was no 1998 issue. This change is because of the mar-
keting aspect of the magazine. For the first time we attempted to 
sell previous magazines. Usually the issue does not come out until 
the end of summer/beginning of fall of that year. In selling the 
1997 issue, we found that selling an issue during the end of that 
year or the beginning of the following year posed problems. The 
magazine appears dated to possible customers. We decided that if 
we put the following year's date on the publication, that would 
make it appeal more to buyers. This will hopefully make the mar-
keting process easier for future staffs. 
I always try to keep in mind the fact that the wise embrace 
change. This year's staff had to embrace change in many aspects. It 
is my hope that as you read this issue, you sense the strength behind 
the design, writing and format. May you embrace the differences of 
this magazine compared to previous issues. Embrace the change, 
respect the difference, and realize that this is an issue that is worthy 
ofb~ 
Diane J. Bell, Managing Editor 
Letter from the 
EDITOR 
Welcome to the latest edition of Echo, a.k.a. the magazine formerly known 
as Chicago Arts and Communication. This is our second issue since undergoing 
a much-needed name change (that previous one was quite a mouthful), but 
we're still committed to reflecting the diversity and creative spirit of our readers. 
Echo is produced entirely by Columbia College students, but our audi-
ence extends far beyond campus boundaries. Chicago is filled with a wide 
array of cultures, interests, and tastes, and among them lie many fascinating 
stories waiting to be told. Each year we try to find intriguing people and 
places for our readers to discover, and I am confident you'll agree we've suc-
ceeded as you page through this magazine. 
Although there are several things that make Echo unique, the feature sto-
ries in this issue have one thing in common: They all contain elements of 
mystery. 
Our cover story, by Cyndi Gudac, sheds new light on a real-life tale 
involving a missing woman, the mafia, and murder, as seen through the eyes 
of a Joliet newspaper columnist who's been following the case for years. 
Also featured inside Echo, Brenda Alvarez gains access to the sacred ritu-
als performed by a priestess of the Santeria religion. 
Alexandra Milinkovich goes behind the scenes with the leaders of 
Chicago hip hop as they strive to take their music and culture to success 
on a national level. 
Vanetta Hardy takes us inside an area boot camp for criminal offenders, who 
endure tough physical and mental training to avoid spending time in prison. 
In an effort to capture the human side of an often misunderstood 
lifestyle, Karyn McElroy profiles a transsexual who also has a successful career 
as a female impersonator. 
Jennifer Vogel ventures out and discovers some hidden treasures inside 
the walls of three local museums that deserve more of our attention. 
Eloisa Luistro's feature story on Chicago's Howard Brown Health Center, 
a leading provider of services for people living with AIDS and HIV, pro-
motes renewed awareness for the battle against a disease that is far from over. 
You may not know their names or remember their faces, but the cab dri-
vers of Christine Starr's article have many stories to share about life behind 
the wheel on our crowded city streets. 
Those are just some of the amazing stories you'll find in the pages of Echo. 
The optimist in me would like to believe you'll take the time to savor each and 
every one. If not, turn to any page and you're likely to find something that 
grabs your attention. Reading is fuel for the brain. Hope you'll fill' er up. 
Christopher Keech, Editor 
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Freak Show 
BY DEAN RAMOS 
H ave you ever caught yourself watching The Jerry Springer Show and wondered just 
where in the world they find some 
of these people? Sure, there's the 
phone number given before and 
after the commercial breaks asking 
you to call if you'd like to be a guest, 
but believe it or not, some people 
are actually just pulled aside as 
they're leaving a taping. 
Josh Cheremie, a tall, dark-haired 
19-year-old Columbia College Fiction 
Major, was leaving a taping of the 
show last fall when he got pulled aside 
by one of the producers. 
So what happened? 
She asked me if I would fill in for 
a guest who cancelled on them and 
that I'd get paid $300 if I did. The 
topic was something like people who 
don't date within their own race and I 
was to go out with a white girl who 
wouldn't date white guys. I guess they 
wanted to have these people go out 
with someone of their own race and 
tell them what it was like on the 
show. I agreed and was taken directly 
from the studio to The Cheesecake 
Factory where I met my date. 
How did the date go? 
It went all right. My date's name 
was Danelle. She really wasn't my 
type, but she did make for some inter-
esting conversation. I asked her why 
she didn't date white guys and she said 
that this one white guy she dated stole 
her pager so he could buy crack rocks. 
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Okaayyy. 
When was the taping? 
The next day. A limo 
picked me up at about ten 
in the morning and took 
me to the studio. 
Did you get to hang 
out in the Green Room 
and everything? 
You know it's actual-
ly green? That totally 
freaked me out. 
Were you nervous? 
Yeah. The producer 
tried to help by being 
really nice and encourag-
ing, but it was in that really fake 
type of way, you know? Saying stuff 
like, "You're gonna be so good! 
You're going to be super!" It really 
didn't help a whole lot. 
What else did she say to you? 
Something that actually kind of 
surprised me. While waiting to get 
out on stage with some of the other 
guests, she told us, "If you have some-
thin' to say don't wait for whoever's 
talking to finish. If you feel like get-
ting out of your seat, do it! If you feel 
like sticking your finger in someone's 
face, do that, too!" 
So what happened when you 
were actually out there? 
We really just told the audience 
how the date went. One of the more 
interesting things that happened was 
that when Danelle answered no when 
Talk show guest Josh Cheremie. 
asked if she would date me again and 
said that the reason was because I was 
white, this lady from the audience 
started yelling, "I'll take him for you! 
I'll take him off your hands, girl! If 
you need someone to get him, I got 
you!" and then everyone just started 
cheering. It was hysterical. 
What happened after? 
I went to the producer's office to 
give them my address so they could 
send the check to me. But as I was leav-
ing, I ran into none other than the man 
himself- Jerry Springer. I was like "Hey, 
Jerry! How 'bout a hug?" but he was a 
bit reluctant. He suggested, "How 
about a hearty handshake, instead?" and 
I thought, ''Ah, fair enough," so now 
I've got this picture of me with Jerry 
Springer hanging proudly from my 
refrigerator door. 
soundings 
The Art of Community 
BY BRENDAALVAREZ 
I n a spacious off-white and brown room, three colorful paintings, depicting the Pilsen 
Community, bring life into Casa 
Juan Diego, a community center 
where for the past four years art 
classes have been held. 
Under the guidance of Jeff 
Zimmerman, art director for the 
Community Outreach Program, an 
intimate group of about ten people 
stand before white sheets of virgin 
paper and stare intently at the still fig- ~ 
ures before them: A plant, a mask, a 
basketball and a maraca. Studying the 
objects, which lay scattered on a 
round table, they prepare themselves 
for the second-hand on Zimmerman's 
watch to strike zero. 
"Go!" shouts Zimmerman. And 
in a second, an array of beady eyes 
and stoic faces peer into the still-life 
figures . Although they look straight 
ahead without blinking, their arms 
sway through the air like a baton in 
an orchestra while their hands vigor-
ously form the images. 
"It's all about learning how to 
transcribe what we see onto paper," 
said Zimmerman, who has been 
instructing the class for the past two-
and-a-half years. 
But this isn't your ordinary art 
class. The group is comprised of kids 
who range in ages of eight to fifteen; 
plus, less than a handful of adults. 
Some of the younger members 
become easily distracted and prefer 
to create their own avant-garde art, 
~ 
it 
Students of all ages display their artwork. 
or slide across the floor like a base-
ball player. 
Others, however, take their work 
seriously and because of such serious-
ness have obtained recognition from 
The School of the Art Institute. 
Salvador Birrueta, 15, a sopho-
more in high school, has, as of yet, 
earned three college credits from the 
Art Institute and is currently enrolled 
in a Saturday art course where he is 
able to hone his skills free of charge. 
"The class [at the Art Institute] is 
almost the same as this one, but it's 
helping out more because they have 
more material," said Birrueta as he set 
his paintbrush aside and checked out 
his painting. 
Because of the Art Institute's gen-
erosity in giving the center materials, 
the group is able to meet once a week 
in two-semester cycles. For two hours 
the group develops different styles of 
painting, i.e. from black and white 
paint, to color, to developing shad-
ows. Eventually the group will 
become experienced and confident 
enough to work on their final group 
project: A mural. 
So far the group has completed 
three murals and three paintings. 
Their most recent mural is painted in 
a vivid blue color on the facade of 
Casa Juan Diego entitled: "Education: 
See y Know." 
Birrueta, one of the members who 
worked on the mural, says he feels 
good knowing he has beautified the 
community. 
This year's mural will be an interi-
or mural at the center where they will 
adorn an entire wall. 
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The Latest Buzz 
BYVANETTA HARDY 
B uzz, buzz ... bald fades and light fades. Clip, clip ... afros and designs. If you're a man looking for the latest haircuts, then that's what you'll get. However, 
these creative cuts aren't just done by your average male 
barber, because he is a SHE! 
Twenry-four-year-old Carmella Glenn is a barber 
with ambition. In a field almost exclusively comprised of 
men, she has never been intimidated. "Men actually 
encourage me to make me feel comfortable in this field," 
Carmella said. Having graduated from Cain's Barber 
College on the southside of Chicago only rwo years ago, 
she has faced many challenges. But her challenges are 
what inspired her to successfully pursue a career as a 
barber. "I like the idea of dealing with men on a one-on-
one basis," she said. 
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Currently working at Hair Srylin' & Profilin' on 69th 
and Stony Island, Carmellla's dreams are becoming a reali-
ry. She specializes in afro cuts. "I like cutting afros because 
it allows me to be creative .. .it brings the artistic side out of 
a barber," she said. She also likes to cut designs in young 
boys' hair, such as their names or graphics. 
According to Carmella, female barbers have become 
more common over the past five years or so. Her advice to 
other women aspiring to become a barber or trying to get 
into any field that is considered a males job is, "not to be 
intimidated, put in hard work and dedication, and give it 
110 percent." Carmella's goal for the future is to be a suc-
cessful entrepreneur and to have her own chain of barber 
shops. With her determined and optimistic outlook on life, 
her avenues are unlimited. 
Barber Carmella 
Glenn at Hair Stylin' 
& Profilin'. 
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pursuing another woman. She's been the subject of dozens 
of his columns over the years. And she's been missing for 40 
years. 
Her name is Molly Zelko. For the most part she was an 
unknown in Joliet. She worked at a now-defunct weekly 
newspaper, The Spectator, as business manager. She wrote 
an occasional editorial, but it was the editorial policies she 
set that brought her trouble. 
Outspoken and a bit arrogant, Zelko wasn't afraid to 
speak of mob activities or political corruption. In 1950's 
suburbia these subjects weren't exactly grocery-store gossip 
or PTA fodder. Neighbors dared not whisper such talk over 
the backyard fence. 
Molly was unknown to the public, but the mobsters 
knew her well. She looked them in the eye. 
"She could make a politician shake in his shoes," 
says Whiteside. "Molly was a liberated 
woman before we ever heard the term." 
Her loose tongue would some-
times spill over onto the pages of 
T he Spectator. The threats she 
received didn't appear to both-
er her, although she frequent-
ly quipped if the mob ever 
got her, she'd kick off her 
shoes and run. 
On Wednesday night, 
September 25, 1957, Molly 
Zelko vanished, her shoes 
beside her car. 
Whiteside stares at the 
passing traffic on West 
Jefferson Street, an area that has 
been built up considerably over the 
last 40 years. 
"At the time Molly disappeared, 
Jefferson Street was being widened. There 
was a lot of construction going on, not just here 
but everywhere in Joliet - storm sewers, streets, 
curbs .. . there was a lot of public money involved." 
The mob had their say in just about everything that 
was going on, from elected public officials to illegal and 
legal gambling. Members of the police department were on 
their payroll. The city cash register was being passed under 
the table to mobsters' hands. 
"Ya know the old Woodward and Bernstein saying -
'Follow the money, that's where your story is' - I think 
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Left: Molly Zelko, the 
investigative reporter for 
The Spectator, has been 
missing since 1957. Above: 
Cyndi Gudac sits with John 
Whiteside at a diner in Joliet 
discussing his obsession with 
the Zelko case. 
Molly was following the money," 
Whiteside continued. He speaks of 
Zelko as if he knew her. His research 
began 20 years ago when his wife's friend, a 
native of Joliet, told him a little bit about the story. 
Intrigued, he embarked on his own investigation with 
his best friend and co-worker at the Herald News, 
Lonny Cain. 
"I started out to do one story, an anniversary story. And 
there was so much material there. I asked Lonny to join 
me. I said, 'There's more here than one story'." 
During the day, Whiteside and Cain worked their 
assigned beats and at night they did their own thing. 
Together they dug up details of the past that had long been 
forgotten by Joliet residents. 
One story turned into a 12-part series that ran in 
September of 1976, almost 20 years after Zelko disappeared. 
"It was probably one of the best-read things in Joliet. 
People were just fascinated. And it's been like that for me 
(too). I've been chasing this story now for 20 years." 
Twenty years ago, someone could probably tell you a 
little bit about what happened to Molly Zelko. After two 
decades of Whiteside's stories, most Jolietans can recite 
what happened like it's folklore legend. 
The Spectator's offices were located across the Des 
Plaines River that divides Joliet. Zelko lived no further 
than five minutes away on the other side of the bridge. She 
left around 11 :20 in the evening after telling associates 
she'd see them in the morning. 
The single 47-year-old parked her car and placed the 
car keys beneath the seat as she routinely did. What hap-
pened next is where various theories step in. Did she really 
kick off her shoes and run? 
The crusading reporter was known to ruffle a few feath-
ers. When the mayor was convicted of accepting bribes, 
her editorial compared his lenient punishment of commu-
nity service work to "forty lashings with a wet noodle." 
That was strong stuff then. 
"It was shocking then to put that in print about the 
mayor," Whiteside says, seemingly amused by her antics. 
Control over pinball payout machines was a big issue 
in 1950's Joliet. The city council was in favor of them, but 
Zelko and The Spectator supported city-council candi-
dates who were opposed to them. Zelko rounded up these 
candidates, then spearheaded a campaign to get them 
elected and the pinball machines banned. 
She won her battle when the city council outlawed pin-
ball payout machines in Joliet. The new ordinance was to 
take effect on January 1, 1958. 
"Molly never lived to see it take effect, but she certainly 
pissed off a lot of people," says Whiteside. 
Stints such as these brought on threats. Whiteside 
talked to old Spectator associates who remember bricks 
coming through the window. They warned her "they're 
gonna get you, Molly." She responded with her common 
phrase about kicking off her shoes. 
Whiteside believes she was afraid despite her laissez-
faire reaction. 
"When the stress would get too bad, Molly would admit 
herself into one of the hospitals just to get a rest. She would 
hideout just for a week or ten days," says Whiteside. 
Mter seven years the Joliet Police Department declared 
the Molly Zelko case closed. After 40 years and two 
decades of research, all Whiteside has are theories of what 
may have happened. 
"One, that they grabbed her that night and killed her, 
(or) two, that she just went out on her own with the help 
of the FBI and entered a witness protection program." 
Unfortunately, it's not that simple. 
"There's something really strange about this. The FBI 
never officially entered the case because they had no jurisdic-
tion - it was a missing persons case, not a kidnapping. I filed 
a Freedom oflnformation (Act) petition in 1978 when we 
did the first series and the FBI told me they had no reports." 
Five years ago, Whiteside filed another Freedom of 
Information petition through his local congressman. The 
FBI promptly sent him hundreds of pages of reports that 
were heavily censored with a black marker. 
"On some pages you could read three words - 'of,' 'a' 
and 'and.' And that's what puzzles me, for a case they were 
Continued on page 20 
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The boot camp is an 18-week program designed as an alternative to prison. Inmates are eligible to partici-pate in this program if they are between the ages of 
17 and 35, have not committed a violent or sex-related 
crime, have not served more than one previous term of 
incarceration in a state prison, pass a physical examination 
and are capable of handling intense mental and physical 
situations. The mission of the boot camp is to provide non-
violent offenders with a safe, secure and humane program 
based on military discipline, fundamental vocational skills, 
education and alcohol and substance abuse treatment. This 
program is intended to offer sentenced inmates the oppor-
tunity for active involvement in turning their lives around. 
"If we can reach at least 65 to 70 percent of the people 
who come in here we will be successful," said Patrick 
Durkin, Boot Camp Director. 
Durkin's hopes may indeed be evolving into reality. 
According to Durkin, since the first inmates were admit-
ted into the boot camp in March 1997, there has been 
no recidivism due to recommission of a crime. However, 
25 percent of the inmates who have successfully complet-
ed the first five stages of the program have been sent 
back to state prisons due to failure to comply with the 
aftercare program. 
One inmate, 20-year-old Gary Michel, does not plan 
on returning to the system. Michel has been at the boot 
Inmates quickly learn how 
to follow orders and march 
in line. 
Far left: Inmates stand 
beside well-kept bunks 
prepared for another day 
at Cook County Sheriff's 
Boot Camp. 
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Wardrobe 
isn't a 
problem for 
inmates 
camp for about four months and is looking forward to inmate's body, giving the individual a better self-image 
graduating from the program. He was arrested for armed while improving his self-esteem. The exercises consist 
robbery, but the charges were reduced to robbery, making mainly of cardiovascular activities. Exercise is as vital a part 
him eligible for boot camp. When presented with the of the boot camp as education, substance abuse counseling 
opportunity to participate in this program Michel will- and vocational training. 
ingly accepted it. "I didn't want to go to a state prison, 
and since this program would allow me to go home soon-
er and help me get my life together, I accepted it," he 
said. Michel said he could never have imagined the 
amount of self-discipline it would take to survive in the 
boot camp. Having to ask permission to do just about 
everything but breathe took some getting used to. 
However, the ramifications of this program would prove 
to be very beneficial for him. 
0550: Physical Training Begins 
"P.T." takes place every morning for the entire camp, 
and is conducted by one of the drill instructors. This exer-
cise program is intended to build discipline for each 
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0700: CleanUp/Shower/ 
Put On Uniform of the Day 
Mter their physical training is complete, the inmates 
are ordered to "fall back" into their barracks. Once they 
have returned to their barracks they have 20 minutes, as 
Michel puts it, "to shit, shower and shave." The inmates 
must also make sure their barracks are clean and their 
bunks are properly made, paying attention to such details 
as the fold in their blankets, which should be exactly 
eight inches wide. "Sergeant Young often says that he 
likes to take his lunch break in the barracks, which is a 
hint to the inmates that we should make sure everything 
is straight," said Michel. 
Continued on page 28 
Eye 
of the 
Beholder 
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The dazzling Cezanne, a 
star attraction at Chicagos 
own Baton Lounge, has 
seen life from two very 
different perspectives and is 
ready to take on the world. 
I 'll admit there were times, while eating lunch with Cezanne, when I wasn't listening to what she was saying. I was trying to catch a hint of manhood in her gestures, voice, or expres-
sions. Desperate to find some rype of clue that would give me 
proof that this woman is a man, I lost track of the conversation, 
stumbling on questions and responses. 
She showed up with Chane! earrings, a Prada bag and a 
Gucci watch, which makes me assume that life as a female 
impersonator treats her well. And as I listened to her stories and 
experiences on transforming from an altar boy into a full-
fledged woman, I wondered what things she had done to make 
her body more appealing than mine. 
If I didn't know otherwise, I'd think she was a professional 
dancer or an actress . She definitely has that show-biz thing 
Female impersonator Cezanne entertains at 
Chicago's world famous Baton. 
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going for her. She looks like a New 
Yorker, but Cezanne is from Kentucky. 
Growing up as an only child in 
Louisville and having an entrustment 
to Catholicism isn't what I thought her 
childhood would have been like. I 
made the foolish assumption she came 
from a broken home. She didn't. She 
grew up as many children do, normal, 
having a few questions unanswered 
here and there. As she got older, 
though, there came a point when she 
couldn't connect with the messages she 
received from the church. 
"I had a lot of problems because 
the things I was feeling inside of me 
were things that weren't ... shown to me 
or taught to me. No one tried to 
brainwash me. They were true feelings 
that I had for as long as I can remem-
ber," she said. 
Cezanne stepped away from the 
church, a turning point. Organized reli- On stage Cezanne catches everyone's attention. 
gion had been an enormous part of her 
life. She felt like she was not accepted there and that they 
preached hypocrisy. 
"You know, they say God loves everyone. Well, okay 
great, if he loves everyone, how can they tell me that with 
the way I am, he would not love me or he would not 
accept me?" she said. "The things that they would tell 
me in church conflicted with my feelings and I just felt the 
two didn't connect. So, at a point I stopped going to 
church on a regular basis. It's not that I don't want religion 
because I am a very spiritual person. I just have a big prob-
lem with organized religion right now," she said. 
She believed in the Bible's words and always kept her 
faith. But, she eventually realized that religion did not tol-
erate her way of thinking. Trying to understand that she is 
still the same person inside, that it's just her outsides that 
have changed, hasn't worked. So, when she was discussing 
her angle of what's right and wrong, it touched a nerve 
because I understood her. It made me think that I might 
be viewed as a pariah by the church if I do something like 
get a nose job. 
She was 19 the first time she put on women's clothing. 
Cezanne and her friends decided to dress up like Diana 
Ross and the Supremes for Halloween. They had these 
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hideous wigs and gold lame outfits. According to Cezanne, 
they had no other purpose for dressing in women's clothes, 
other than for the occasion. But it must have had some 
type of effect on her because at about the same time came 
her next encounter with femininity. 
Cezanne was at a friend's house, partying a little bit. He 
happened to be a hairdresser and make-up artist. Mter 
commenting on her facial features, he asked if he could 
put makeup on her (or him, at this point). I'm thinking 
this might have been Cezanne's first, real step into woman-
hood, but she claims it was a joke. She let him cover her 
face in foundation, rouge, and mascara. When she saw her 
reflection, a woman stared back. 
"Up until that moment I never would have thought 
that I could look like a woman. And looking back now, I 
probably really didn't, but to me, at that moment, I was 
totally amazed, totally," she said. 
This happened 13 years ago, at about the same time 
Cezanne began performing. Maybe she looks so womanly 
because she has spent years mastering the art of makeup. 
Maybe she's just naturally beautiful. Cezanne had thoughts 
of being a woman for as long as she can remember. 
"It is something that I always felt. I always knew these 
Continued on page 30 
Cutting 
Through 
the Edge 
of Couture. 
Chicago Designers 
Make Their Mark 
BY SHANNON COATNEY 
PHOTO COURTESY OF MARIA PINTO 
T he lofty studio where Maria Pinto hangs her work hat is hardly where you'd think some of fall's most provocative, alluring scarves and stoles of chiffon, velvet and Marabou feathers would 
be found. Mter finishing this line, Pinto says, she can explain what 
really sets her apart from other fashion designers in Chicago. 
"I am true to myself," she says with a smile. "We used a lot of cus-
tom-made beaded laces and a lot of strong contrasts; for example, a 
very fine lamb-suede jacket put with a taffeta full skirt. I think those 
kinds of contrasts, rather than being very traditional, are important 
to develop a delicate balance." 
Pinto proves just that at her cozy studio office, with hardwood 
floors and an expansive in-house cutting and tailoring room over-
looking the lake on South Michigan Avenue in Chicago's Loop. It 
is like so many of the studios and boutiques from Wicker Park to 
the Magnificent Mile where Chicago designers create striking, 
signature designs. 
"I don't feel competitive with other people," says Pinto. 
"I feel there is a large enough market here; there's enough 
for everybody." 
Continued on page 17 
Mohair and 
woven tulle 
stole and black 
taffeta gown 
from Maria 
Pinto's Couture 
Collection. 
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Nick Cave of Robave, whose sig-
nature pieces offe,r clean, classic cloth-
ing wit~ ~n alter~e iige, thi~ks 
competmon ~~ Agners m 
Chicago, if they are trendy, is com-
ot 'the dri-
ent emerging from their first season's 
line sold in cutting-edge boutiques 
throughout the city, Chicago is on its 
way. Each designer has a niche. This 
is a place where designers are not 
afraid to show their sometimes raw 
talent to become known. 
Compared to the '40s when 
Chicago was prorniDent in manufac-
turing textiles, to the late '70s and 
and corporations in New 
York provided the driving force, 
the market in Chicago has 
changed. 
According to Dennis 
Brozynski, coordinator of the 
fashion design program at 
Columbia College Chicago, the 
role of the d;signer has become a 
multi-faceted job. "You have your 
hand in everything from concept 
t'o production - fabric buyijlg, 
marketing, showmanship, presenta-
tion; y<1fltl ~n have your own press." 
Chicago is known for two distinct 
categories in fashion, ass market 
merchandising, provided by outlets 
such as Hartmarx in menswear and 
Caron for moderate menswear, 
enbach, coor-
. fF h. ·1 --1n.ator o as IOn elal ._ .._, 
Management at Columbia College 
Chicago. "The second area that 
Chicago is known for," Erpenbach 
states, "are the small design firms that 
plid£9 - flilmetric details in 
their designs, Chicago's real estate 
market is one main factor for being 
based in here. "My factory is here 
and I have 38,000 square feet. If I 
lived in New York I could not afford 
it. Chicago works great." 
Maria Rodriguez, textile designer 
of exquisite knit fabrics, believes~the 
work force in Chicago is remarkably 
talented. Overall, designers here 
place Chicago high on their list 
. because they can retain their creativ-
ity without the competition that 
New York has. 
Brozynski agrees, "When you have 
a small company, it's a little different 
and you don't have to move to a large 
base to have it." 
In 1994 there were 30,000 design-
ers and assistant designers in the 
United States, according to a brief by 
· Chronicle Guidance Publications, 
Inc., and the demand for fashion 
designers continues to grow as the 
economy improves. Despite these 
upbeat signs, the field is still competi-
tive. There are not enough jobs for 
\ the amount of talenl produced. The 
brief also states that students from 
prestigious fashion schools, such as 
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the Fashion Institute ofTechnology in 
New York, have the best chance for 
success in the field . 
Barbara Bates of Chicago-based 
Bates Fashion Design, known for her 
custom leather designs and tailored 
men's suits that have had 
a celebrity following for 
10 years, feels design 
schools like the Art 
Institute of Chicago and 
Columbia College are 
always putting out new 
students and good talent. 
Yet she believes real 
world experience is vital 
in securing oneself in 
such a tough industry. 
"You can't always follow 
that little notebook that 
you had [in design 
school], you have to 
branch out to do what 
the demand is." 
tion facilities in Asia or Europe. 
Barbara Glass, fashion editor for 
Chicago Social, looks to designers 
who are creating impressions for 
others to follow. For her, an excep-
tional des igner does things that 
two designers who believe fabrications 
are what make their lines stand out 
season after season. 
For Rodriguez, who originally 
started out as a textile designer and 
has been in the business for 17 years, 
exquisite fabrics 
throughout her whole 
collection set her apart. 
"We exclusively dye and 
space dye our textiles 
until it is knit to go 
with woven fabrication ." 
This process begins with 
loomed knit. The knit is 
then twisted and dyed 
until the fabric matches 
the chosen color palette. 
Branching out 
includes learning about 
the technological 
advancements in the 
Designing Duo Kazuyoshi (left) and Malee Charpoo (right) believes 
simplicity with excitement and newness is the answer to their 
streamlined designs. 
Pieces that are easy 
to wear and are for the 
younger woman to the 
older lady are the trade-
marks of her collection. 
Because comfort is key, 
says Rodriguez, "there 
are so many pieces you 
can coordinate." 
Subtle colors and 
fashion industry with 
computers and new communication 
tools that bring the industry forward 
to the coming millennium. Advances 
in computer-aided design software, 
specifically programs that modifY sil-
houettes, patterns and color variations 
within minutes are advancing the 
scope of design. 
"The designer is essential to the 
process but the process is now more 
reliant on quick changes that the 
computer makes possible," says 
Norman Karr, executive director of 
the International Association of 
Clothing Designers in New York. 
Karr also states that is also possible for 
designers to transmit designs, via the 
Internet or e-mail, to offshore produc-
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are innovative. 
"If you are repeating the same 
blazer and turtle neck, what are you 
wearing?" asks Glass. "That's where 
the construction comes in - technol-
ogy and fabrics. That's where it really 
comes into place." 
When it comes to new fabrics 
Pinto is always looking for renderings 
that bring her designs to the cutting 
edge. "It's going to be interesting to 
explore technology, and I think the 
year 2000 really makes you want to 
think of things in terms of modern 
and new," she says. 
Keeping a creative edge is not as 
difficult as one might think. Maria 
Rodriguez and Richard Dayhoff are 
textured "seasonless" fab-
rics are what Dayhoff believes has kept 
him prosperous in the industry with a 
distinct clientele for 14 years. "Women 
who buy these clothes have a certain 
lifestyle; they don't need to be swayed 
by anything. The line is very specialized, 
so a woman who buys Dayhoff has found 
something limited in distribution." 
Sticking to the boutiques, Dayhoff 
believes, strengthens his line. "The 
stores that we are in don't want us to 
sell in department stores, because if 
we do, they won't buy our lines. The 
reason boutiques survive is because 
they have a product that is separate 
from the mainstream. " 
As for the disadvantages of the 
market in Chicago, most stem from 
the advantage- a smaller base. 
Glass agrees that Chicago is an 
easier place to get started, but is not a 
strong enough market base financially. 
''After a certain point it's very rare that 
designers are able to stay here without 
at least a representative in New York 
in order to move forward and gain 
wide attention." 
Hino agrees, but with an interna-
tional flair. "We have to 
breathe air all over the world. 
ings as marketing tools. 
"Marketing is important because 
any entrepreneur needs to know how 
to target their intended customer with 
the right product, price, promotional 
strategies and retail distribution that 
best suits that customer and meets 
their needs," says Erpenbach. 
Also, a designer's clientele and his 
or her competition, if any, must be 
our collection," says Dayhoff, "are 
usually the buyer, the owner and the 
sales person, so when my collection is 
bought for their store it does extreme-
ly well." 
According to the September issue 
of Apparel Industry Magazine, spe-
cialty stores gained two points 
between 1993 and 1996 to gain 15 
percent of the market share, with 
more than $619 million in 
I have to know what's going 
on in New York and Paris 
because our customers travel 
everywhere." Hi no & Malee 
go to Europe twice a year 
and have a showroom in 
"I don't really feel like it is a 
different camp in Chicago, 
compared to New York or L.A. 
sales. These numbers include 
Chicago boutiques and the 
growing Chicago market. 
To grow, Pinto feels that 
Chicago designers should 
expand their clientele to New 
York and Los Angeles, which 
have larger market bases. "I 
don't really feel like it is a dif-
New York. 
Most of the fabric sources 
are in New York, and that's 
where waiting and timing can become 
difficult to manage. There are few fab-
ric contractors in Chicago. For design-
ers who want to develop better price 
points on a product, time is of the 
essence according to Rodriguez. "If 
you need a quick sample of something, 
you always have to wait for UPS." 
For Bates, the wait can cause 
designers to miss the choice picks. 
"You lose a lot of time here if you 
are in a spot. Traveling back and 
forth every month [to New York] , 
you can't see what is there on a con-
tent basis. You may miss some of the 
hot fabrics." 
With the small market share 
Chicago holds, marketing is what 
keeps designers here afloat. Because 
most designers don't advertise on the 
grand scale of the fashion corpora-
tions like Calvin Klein and Guess?, 
with magazine and television advertis-
ing or branch-off marketing of fra-
grances and intimate apparel, most 
rely on their buyers and direct mail-
We are all designers." 
-MARIA PINTO 
known and well defined to keep up 
with growing demands and changes. 
Brozynski suggests, "If you have the 
right marketing tools and the right 
market you can sell anywhere." 
The impact of buyers on Chicago 
designers is a component that most 
agree helps them become nationally 
known. Dayhoff only has shows in 
New York, gearing them toward the 
buyer. Robave is in New York 50 
percent of the year working on pro-
jects. Pinto and Hino & Malee have 
representatives in New York. 
Directing mailings and boutique 
advertisements, season fashion and 
trunk shows at department stores also 
meet the need when it comes to mar-
keting for Rodriquez. 
While the design base is in 
Chicago, New York is where the buy-
ers are. This works for Dayhoff really 
well and according to him, buyers 
come from all over the country to the 
shows in New Yorka. 
''All of the boutiques that carry 
ferent camp in Chicago, 
compared to New York or L.A. We 
are all designers." 
Cave thinks growth starts with 
what is important to individual 
designers once they have established 
their signature, clientele and market-
ing strategies. "I think Chicago can be 
a great foundation where things are 
being produced and then distributed 
throughout the country." 
But in an industry where competi-
tion is sometimes tight, models are 
the mannequins, and the right wool 
gabardine or technology-driven fiber 
is the tool to make the suit contour 
the body just right, it's a safer catwalk 
in Chicago. 
Established designers here agree, 
though the fabric may be New York, 
Italy or Paris, technology is every-
where, and therefore so are designers. 
This is a place where you are in a 
large city with enough clientele to 
start as a young student fresh out of 
design school without the competi-
tion of the "corporations." 
Echo 1999 19 
Continued from page 9 
never involved in they wrote a hell of a lot of reports, " he 
says. "That bothers me. Why was the FBI so interested in 
this little missing-persons case and still censoring their 
own reports?" 
Unless there was something there. The feds had just 
started getting actively involved in investigating organized 
crime in the late 1950's. 
"The (Zelko) family has told me that she would've 
made some sort of contact over the years if she was in fact 
in witness protection, so they believe she was killed," 
Whiteside says. "But I don't know. When you go into 
those programs you have to swear off your life and forget 
about everything." 
Unscathed by brick walls and futile leads, Whiteside 
still picked away at any lead that passed by. A few years 
back, a Joliet woman had been in Wisconsin visiting a 
friend of hers who worked in a nursing home. One morn-
ing her friend was entertaining her with stories of the peo-
ple in the home. There was one lady who would some-
times flip out and start yelling, 'her name is Molly and the 
mob is after her!' This clue suggested the lady could easily 
be a Joliet woman living in the nursing home regressing. 
Or, as Whiteside hoped, a senile Zelko who had long 
lived another life in the witness protection program. 
"Well this lady comes back to Joliet and gets a 
hold of me and I'm thinking 'Wow!'- maybe this is 
Molly sitting up there in a nursing home," he says, 
chuckling. "I could just see myself walking in 
there with these shoes and slip-
ping them on Cinderella's feet 
ffi to see if they 
~ 
v; 
...I 
~ 
I 
~ 
fit." 
Yes, he has the shoes. He was given them by one of the 
cops who was originally on the case. 
Whiteside admits getting real excited about that lead. 
He sent pictures of Zelko to the nurses at the nursing 
home, but again nothing came out of it. 
"You just never know. Something wild like that hap-
pens and you (may) find the answer." 
Just in the past year, a Joliet man contacted Whiteside 
with information he carried as a secret for 40 years. The 
anonymous man was 12 years old when he witnessed what 
appeared to be a kidnapping through his binoculars. He'd 
often play a game where he'd try to recognize cars going 
over the bridge, the same bridge Zelko crossed every day. 
Up in a tree, high on a bluff next to the river, he 
saw a car racing across the bridge as if it had to get 
someplace quickly. He saw Zelko's car turn out of the 
Spectator parking lot and head west across the bridge. 
Moments later he heard a woman's scream just west of 
his house. Zelko's apartment was just a few blocks 
away in the same direction. Not long after that the boy 
was in his second-floor bedroom that faced directly 
east at downtown Joliet. He followed one car's head-
lights as it came to a stop, meeting another set of 
headlights. He heard doors close, but could only 
make out shadows. Then, two short screams fol-
lowed by two gunshots. This took place where a 
sidewalk construction project was in process. The 
boy could hear a front loader operating, and the 
This photo supplied by the author's uncle shows Zelco seated in the front row, second from right. 
noise of its bucket raising and digging into the dirt. 
He attempted to tell his mother about it in the days that 
fo llowed, with everyone in town talking about Zelko's disap-
pearance. She quickly hushed him and told him never to 
speak of it again. She told him that things happen in this 
town that no one wants to know about. 
In January 1995, District 5 State Police investigators 
officially reopened the Molly Zelko case. A confidential 
informant brought them to a sidewalk two blocks 
north of where the 12-year-old boy saw suspicious 
activity 40 years ago. The informant told investiga-
tors that Zelko was grabbed that night, shot 
and buried beneath a sidewalk construction 
project. Investigators consulted an expert 
from the Environmental Protection 
Agency, who brought ground-penetrating 
radar equipment. The radar data showed a 
number of ground disturbances under the 
sidewalk, but not enough to dig it up. T he 
The bridge that Zelko may have been 
chased across by the mob in her car 
remains a constant reminder of Zelko's 
disappearance to those who love her. 
case returned to the file cabinet, unsolved. 
Leads with dead ends doesn't leave Whiteside sitting at 
his desk snapping pencils out of frustration, though. After 
dozens of stories it never seems to grow stale for him, or 
for his readers. 
"I've had a lot of fun with this story. And readers love 
it. It's like (my own) missing colleague even though I never 
knew her. It's just the story that doesn't go away for me." 
And what about his partner in crime-solving, Lonnie 
Cain? He's now at the Ottawa Daily Times as the city edi-
tor. He and Whiteside are still best friends and get together 
from time to time. Cain is still involved in the case as 
much as Whiteside is . 
"Any new piece of the puzzle I find, I talk over with 
Lonny. Anytime we get together and have a couple of beers 
guess what we end up talking about? But we just don't 
know what happened. Maybe that's what makes the story 
so great. Nobody knows for sure what happened to Molly. 
If we did find her it'd be a big story." 
He snaps his fingers and says, ''And then the myth 
would go away." 
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A GUIDED TOUR 
THROUGH THREE 
MUSEUMS THAT ARE 
OUT-A-SIGHT 
STORY AND PHOTOGRAPHY 
BY JENNIFER VOGEL 
Chicago and its surrounding sub-
urbs have more than 150 muse-
ums ranging in size and content. 
In one month I went to three: The 
American Police Center and 
Museum, The Museum of 
Holography and The Chicago 
Historical Society. Museums pro-
vide answers to questions you 
never knew how or when to ask. 
They invoke nostalgia by showing 
bits of individual family, and 
community history. Most impor-
tantly, Chicago's museums are 
curated by people who have a pas-
sion to share cherished things, 
thoughts, and moments. I will 
convince you to search for these 
small niches within Chicago and 
have fun without a lot of cash. 
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EAST FOR 
SENSES ••• 
THE AMERICAN POLICE 
CENTER AND MUSEUM 
I 7 I I S. State St. 
(3 12) 43 1-0005 
I left the Police Museum shocked, figuratively of course. I never thought that a small building 
resembling an airplane warehouse 
could be interesting, especially one 
formed by police, a group of people 
many in society fear. 
Aside from two women sitting 
behind a window resembling a curren-
cy exchange I was alone. I fished 
around for two dollars and asked if the 
curator was available to talk to me. 
Joseph Saccomonto was away on vaca-
tion and neither knew when he'd be 
returning. I went into the gallery of the 
museum hoping it was self explanatory. 
It was like opening the doors to a 
room that once held a magnificent 
party preserved by its delusional hosts 
forever. This place has the same feel-
ing. A great pin the tail on the don-
key party with me and fifty or more 
wooden dummies in police uniforms, 
all with the same clean-cut hairdo and 
elongated cherry red lips. 
Here's my advice. Utilize your 
imagination and pretend the dum-
mies are on your side, befriend them . 
Obey the four foot tall stoplight in 
the corner flashing green, yellow and 
red at random intervals. Genuflect 
before the dim, stain-glass windows 
and pray that you never dream about 
anything you see. After this I guaran-
tee you'll begin to learn something. 
This is why we call police "cops". 
The Chicago Police department was 
established on April 10, 1855. The 
first uniforms weren't adopted until 
1858. They wore a simple blue frock 
coat, and a dark navy hat bearing one 
simple band with a copper star in the 
middle, hence, "copper." Not surpris-
ingly, society shortened it to "cop," 
which has fit nicely into today's vocab-
ulary. These "coppers" carried heavy 
canes by day and batons by night. 
Hmmm ... are we supposed to get 
excited about sitting on an object that 
resembles an old fashioned toilet bowl? 
It doesn't help any that the sign above 
this "authentic electric chair" reads like 
some twisted cartoon. Still, the bizarre 
nature of the chair is intriguing 
enough to entice anyone to sit upon its 
royal, square, wooden throne. 
Nestled behind the electric chair 
lurks "Gangster's Alley," a small parti-
tioned area dedicated to the infamous 
AI Capone and his thugs. According to 
the pictures covering the walls, 
"Gangster's Alley'' looks more like 
Vanity Fair's, "Vanities". Pictures of the 
city's most violent men sitting around 
plush lounges that look like The 
Holiday Club or The Green Mill in 
swanky, seer-sucker suits, with slickster 
hairdo's, and sausage sized cigars hang-
ing from their lips lead you to believe 
crime at one point was really hip. 
At the Police museum you'll see 
guns, drug paraphernalia, a memorial 
to police officers killed in the line of 
duty, and amongst other crime related 
exhibits, Bonnie and Clyde and their 
Model A-Ford. A cop dressed in 
knickers is pulling over a fashionably 
dressed man and 
woman: Bonnie and 
Clyde. He stands next 
to them smiling giving 
them a ticket for some-
thing like speeding 
while the whole time 
they're plotting the 
next bank to rob, and 
the people to kill in-
between to pay off the 
fine. Use your own 
deciphering of this one. 
gave me a 3D Baby Grand piano and 
the encouragement to pursue each drop 
of passion within mysel£ The museum 
looks rustic housed in a former 
Methodist publishing building on 1134 
W Washington Blvd., right down the 
block from Harpo Studios. Outside a 
single banner hangs from a light post 
and a number of maroon signs point 
you in the direction of the museum. 
Inside is where the magic begins. 
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The museum is Outside view of the American Police Center and Museum. 
geared for kids, SINCE 
they seem to be the only ones still fas-
cinated by the enigmatic persona of 
the police. They teach lessons in crime 
and drug prevention, and have been 
working on the "Safety Sam" cam-
paign that teaches kids about crime. 
Started in 1976 the museum has 
built up its patronage through field trips 
and guided tours available for groups of 
twenty or more. Just call the Museum 
two weeks in advance for reservations. 
THE MUSEUM OF 
HOLOGRAPHY 
I 134 W. Washington Blvd. 
(312) 226-1 007 
A t the Museum of Holography I rubbed Buddha's belly, met a down smoking a cigarette, 
looked through binoculars suspended 
in mid-air and talked to a curator who 
When I think of holography I 
think of Cracker Jacks, Mark Grace 
on a collector's series baseball card, 
the Illinois drivers license and 80's 
pop art. I knew nothing about the 
museum until my friend Jason told 
me he had gone there for his tenth 
birthday party. I never even got 
McDonald's he got the craze of the 
day. He remembered it as this fantasy 
place with 3-D images floating 
around bumping you in the head 
while you jumped to grab them. In 
the early eighties holographs were the 
coolest things, a breakthrough, a 
meshing of art and technology. Yet 
like hoola hoops, as quick as the pop-
out eyeball glasses came they went 
disappearing the minute computers 
invaded the scene. They didn't run 
away, they went to the welcoming 
arms of Loren Billings and the 
Museum of Holography. 
Magical pictures come to life at cer-
tain times in the right angle like shad-
ows caught out of the corners of your 
eyes. I rubbed the Buddha and felt only 
air, dodged guns of two girls with razor 
sharp nails and twisted my neck in 
every Egyptian like movement possible 
to make sure I wouldn't miss anything. 
You see a boy blowing bubbles into 
your face, King-Kong 
grabbing an airplane 
buzzing around your 
head and in the corner 
of one room a donation 
box with a hologram of 
a hand dropping money 
into it. It's not tacky, it's 
clever and necessary. 
The museum's funding 
has been cut by the 
National Endowment 
for the Arts, in order 
to survive they depend 
on donations. 
I entered a large, hospital white 
room with wood floors of equal bril-
liance. Here is where you find the Art 
Freund gallery. Walking around the 
small gallery you'll see pictures of 
nature, a Dali-esque hand reaching 
for a clock, and a plaque which 
described Freund and quite possibly 
the purpose of holography. 
"Humor is one of the main themes 
that runs through Freund's work. It is 
also a window into the nature of the 
man; Light of heart but serious of 
purpose. This humor belies a techni-
cal expertise that exhibited a clear 
understanding of the fundamentals of 
holography and insight into its cre-
ative application." 
Filled with inspiration I met 
Loren Billings in the front Gallery. In 
her hands she held several articles and 
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a brochure of the museum. I asked 
her to explain holography to me in 
basic terms; even the basis was 
beyond my understanding. 
"Holography is a fairly new con-
cept, only 30 years old, said Loern. "It 
is the ability to manipulate light. 
Patterns of light waves are reflected 
from an object onto a light sensitive 
plate this will then produce 
three dimensional represen-
tations with lasers down to 
molecular exactness." 
You won't leave with an 
exact understanding of how 
holograms work but you 
will see how people with a 
humble love for what they 
do make them work. 
has created history and simultaneous-
ly protects it. Located at the south 
end of Lincoln Park at Clark and 
North Avenue the CHS looks like a 
modern, latticed convention center. 
The museum completed a $15-mil-
lion renovation and expansion pro-
gram in 1988, thus explaining it's 
desire to thrive and continually keep 
The Museum of 
Holography is a staff of holo-
graphers continually giving 
society brain candy with their 
scientific minds and creative 
imagination. Founded in 
1976 the museum is the only Chicago's first choo choo train named "Thomas." 
remaining institution in the country 
dedicated to holography. It is also a 
school with classes running on ten 
week periods. You can receive informa-
tion by calling the museum. 
THE CHICAGO 
HISTORICAL SOCIETY 
160 I N. Clark St. 
(312) 642-4600 
E very great city is great because of history. History is a word easily thrown off our tongues. 
We spit it out rapidly when all we 
mean is "past." History is the air our 
noses inhale each day we walk 
through the city. It is our futures 
exhaled slowly in an awesome tone of 
quiet enlightenment. The Chicago 
Historical Society is a historical land-
mark. Founded in 1856, the museum 
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up with history. The CHS is almost 
the same size as the Field Museum. 
The difference is in the information it 
holds. Everything in the museum 
relates to Chicago. 
First, let's meet Kukla, the little 
puppet who taught me about nostal-
gia and why it's so important. 
Entering the main gallery of the CHS 
shaded pastels slam against your eyes. 
A small stage is set up in the far right 
hand corner of the room, puppets are 
in boxes everywhere. To the left is a 
shrine dedicated to the great Kukla, 
Fran and Ollie. On Oct. 13, 1947 
the curtain rose on a new TV show 
created by Chicagoan Burt Tillstrom. 
With puppets like Kukla and Ollie 
and their human sidekick Fran, 
Tillstrom fascinated TV land for 
more than twenty five years. The 
CHS brings the era back to life. They 
display the puppets, their costumes 
and the infantile stages ofTV life as 
if they are ancient relics. In the far 
corner of the gallery is a living room 
done in decor of the late fifties. A 
couch wraps around the room and 
the TV in the middle of the wall. I 
sat for a half hour watching old 
reruns of Kukla, Fran and 
Ollie and realized thirty 
years earlier my parents sat 
in a similar living room 
begging my grandparents to 
let them drink Ovaltine 
while they watched their 
favorite show. 
I left the cozy pseudo-
living room, passed the pio-
neers and walked to the sec-
ond floor where modern 
Chicago history begins. 
Behind the marble stairs fit 
for a castle is a collage of 
the World's Fair. Moving on 
you'll see Abe Lincoln, and 
one last iron Pioneer, Chicago's first 
locomotive. The large engine had to 
be hoisted through a window. Now it 
sits proudly, a retired tool laughing at 
the shallow ways of the EL. 
On October 7, 1868 from Taylor 
street to Fullerton, flames ran killing 
frightened people, stamping down 
buildings, and banishing Chicago's 
people to the cemetery of Lincoln 
Park to huddle amongst the dead, 
waiting until the rain would extin-
guish the flames and their dreams. 
The entire CHS makes you think. 
You're educated in a very nostalgic 
way. Chicago is a great and intricate 
knot of history just waiting to become 
a tangle-free time line. At the CHS 
you can travel down this path and 
learn about the beginning of the great 
city, its fall and its rebirth. 

Mike Luv and the Diz rap rheir lyrics, laugh at the jokes 
and dance to the music, but what they don't know is 
there's much more to the Bad Boyz than the 6 p.m. to 10 
p.m. show aired five days a week. "We produce all the 
stuff on our show. We've worked with AIDS awareness . 
We're doing things for Black history like the Lawry's Know 
Your Heritage. We've worked with the CAPS team Officer 
Margo Johnson from the 6th district, doing policing duties 
How ya doin' dog?" Mike remembers thinking, who the 
hell is this guy:? NeveFthdess, the partnership turned out 
well and changed Chicago raaio forever. 
I the beginning, however, management at WGCI did 
not believe their style fit the station's format. "They did-
n't like any of our stuff," says Diz. " hey threw all of 
our stuff out the window!" The 20-second workout came 
about because the Bad Boyz wanted to do an 8 p.m. mix. 
The station didn't like the ideal, 
thinking that the people wouldn't 
with gang prevention. Those are 
the things you don't hear about." 
The pair also makes visits to dif-
ferent schools in the city, as 
requested. They even OJ parties. 
However, success did not come 
overnight for rhis dynamic duo. 
The men did odd jobs like working 
at Dominick's or cleaning up 
behind the scenes. Mike Luv once 
responsibility not 0111 
to the young people, 
but to the adults, to 
be a positive role 
model. 
had a ot to do with us coming in 
after Rick Party. They were used 
to that. They weren't used to us, 
but we knew it was going to fly." 
Mike suggested that they not give 
up and just do 20 seconds of a 
mix. According to Diz, "In six 
months they were having a battle worked at a record store. He start-
ed his career at an AM station in 
Milwaukee, his home town, in 1985. Then he was hired by 
rhe number-one FM station doing mixes and eventually 
graduated to on-the-air five days a week. His dream was 
always to work at WGCI, so after rhe station changed for-
mats he sent a tape to Chicago and rhat dream became a real-
ity. Diz, who also worked at a record store, started his career 
at Rap Radio 950. When rhat station was bought by anorher 
station and changed formats, he moved on to 106 JAMS. 
The next step on his ladder was a cable-access video show. It 
was Chicago's good fortune rhat he went to WGCI to inter-
view one of rheir DJs and was discovered as a possible part-
ner for Mike uv and rhe All Request Party Show. The two 
laugh when rhey recall how rhe partnership came to be. 
AGcording to Mike Luv, rhey were a couple of regular 
guy;s with dreams. They worked continuously to make 
those dreams a reality. "''ll never forget," says Mike Love of 
die day when he first spoke with Diz. Mike, who was 
orking at GCI and had been coupled with two or three 
Hifferent partners says, "I was ready for something." One 
ight while Mike was at home in Milwaukee he received a 
call from GCI's Assistant Program Director, Vick Clemens, 
ho said, "I've got this new guy who is probably going to 
be your new partner." "I did not know who Mike Love was, 
but I rhought, 'A job with GCI...I don't care who he is, 
I'm going to work there,"' says Diz with lively laughter. 
Mike recalls how Diz got on the phone to speak to him 
and, "He as just real off the hook!" Diz said, "Hey man! 
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over who was going to sponsor 
it." Another challenge was met when the two wanted to 
start the Birthday Bash. "They thought it was just too 
fast. Kids couldn't learn it. 'How are people gonna get 
with that? ' Now we have 7 1-year-old ladies doing the 
Birthday Bash. If nobody believes in us, we have each 
other. I believe in him and he believes in me." 
Originally, GCI was not planning to let the Bad Boyz 
keep the prime-time slot. They had flown different DJs in 
from L.A.,Boston and all over the country to find a 
replacement. "We were bench warmers," says Diz. "It was 
our persistence and hard work and the people who listen 
to the station who realized that nobody knows Chicago 
better than the people that are already here." So, thanks to 
the peo le of Chicago and some good business decisions, 
WGCI ept the Bad Boyz in the prime slot and never 
looked back. When speaking wirh Marv Dison, the sta-
tion's president, he eluded to the fact that to lose them 
would mean upheaval for the company. 
There are good reasons the Bad Boyz are big, and there 
is more to diem than just the fun, 
silly side you hear on the radio. When the station stops 
the hits, rhey have spoke on AIDS awareness, abstinence, 
and interra ial relationships, to name a few. The fact that 
they produce all of their segments like the 20-second 
workou , the Birthday Bash, the extended workout, All 
Eyez 0n Me, and Toss it Up, is remarkable. Mike 
ex lains, "We try to be original so it can't be duplicated. 
We try to make sure that the show stands out from any 
other show and when people come in, it's hard to duplicate 
it." The little known fact that Mike Luv and the Diz have 
been actual DJs for years adds to their marketability. "We 
love being on the radio, but if you can take that and 
amplifY it even more, that's how much more we love to 
OJ. Meaning spin, get in front of the people and rock the 
party. That's when we really come alive .. " Mike went on 
to explain that during his whole career he would see radio 
DJs get on the turn tables as a joke, but he and Diz take it 
seriously because that's how they got their start. This is 
how they learn to know what the people really like to hear. 
The two also starred in a commercial for Triangle 
Electronics, which surely sent people to their stores asking 
for the Bad Boy Hookup. 
Along with working for WGCI, Mike says, "There's a 
responsibility not only to the young people, but to the 
adults to be a positive role model. You have to watch what 
you say, what you do, and where you do what you do." 
Diz recalls a time when they were DJ-ing a skating jam, 
"Mike had just finished talking about his wife on the 
radio. He gets down there and this girl comes up to him, 
an old friend, and these little kids who couldn't have been 
more than 10 or 12-years-old came up to me. They said, 
'Diz, she don't look like his wife. His wife is pregnant. 
She don't look pregnant. That ain't 
his wife.' They pay attention to 
they find out they didn't go to college. "They don't 
thinK you can not go to college, be funny and be intelli-
gent at the same time. Even a lot of college students get 
upset. We try to show people that you can do all of 
these things and be well-rounded person." Mike cau-
tions, however, that it is originality that separated them, 
"There is nobody in radio that puts as much work into 
it as we do." The Bad Boyz mix their own music for the 
20-second workout and they also have a CD coming 
out this spring. They did All About the Bad Boyz 
where they had Chicago rappers come down to the stu-
dio and put them on track. "We did that, recorded and 
cut and mixed. We put in the effects. No one did that 
for us." They consistently work hard to be the best, and 
they prove themselves over and over again. "Learn to 
do it yourself. Don't wait for anyone to do it for you, 
you'll be waiting a long time. " 
They do believe school is important because success 
depends on making connections and having Knowledge. 
If an opportunity presents itself and you don't know 
how to do the work, it'll pass you by. The Bad Boyz 
also try to help upcoming talent by producing the seg-
ment Home Jams which started out as two nights a 
week and has oe~n extended to five nights to give more 
people exposure. 
everything." To Mike Luv and the 
Diz, the kids are a real important 
part of their lives. Diz says he 
knows the names of at least six 
kids that call him every night. 
"Some just want someone to talk 
to. They might be home alone, or 
doing homework. I can bet 
money they'll call every night." 
For those parents who come up to 
the Bad Boyz asking what they 
have done for the kids, you now 
It was our persistence 
and hard work and the 
people who listen to the 
station who realized 
that nobody knows 
Chicago better than the 
people that are already 
When asked what their defin-
ition 0f success was, both men 
agreed they haven't reached that 
yet. Ther feel success is telling 
the company what you want and 
if they want you the have to 
appease y;ou. They also believe 
in staying hungry in everything 
they do. They keep striving for 
new oals to meet which keeps 
them fresh and excited about 
,feir careers. They perceive get-
ting into the business as an 
opportunity, "There are many 
h 
have an answer, "If people took 
the time to pick up a paper or even come by and asked 
what we're involved in [they would know]. They don't 
realize how much we actually do. Then they call asking us 
to pay their bills. When we tell them it's a contest they 
have to win, they curse us out." 
On being role models , Mike explains that sometimes 
parents or the administration at school get upset when 
re. 
Diz 
doors to open then ," says Diz. 
For those of us still striving to meet our goals, Mike Luv 
has these words to share: "I think it's easier to give up than it 
is to keep going after your goals. You have to believe that you 
can do it. You have to surround yourself with people that 
believe in you and you have to go for your goals. Not every-
one is going to reach the goal they set right away, so you set 
goals. Work hard at what you do and be original." 
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0730-830: Breakfast/formal Camp 
Count/Orders for the Day 
Once the inmates have cleaned up and gotten dressed 
for the day, they eat breakfast. They are then given their 
work details of the day. Work details are done on and off 
the compound. Details at the camp consist of work intend-
ed to benefit the community directly, and range from com-
munity beautification and graffiti removal to working in 
the Cook County forest preserves. The off-site work in the 
community is an attempt by the boot camp to show that it 
is a positive force, and that the inmates are not outsiders, 
but rather products of the communities they are working 
for. According to Durkin, the inmates also "need to be 
shown that their communities can be beautiful places with 
hard work, teamwork, pride and determination." 
0830- 1 530: Academic and/ 
or Vocational School/Lunch 
During these hours all of the inmates attend school 
unless they have other orders, such as specific work details. 
The education program at the boot camp is designed for 
GED preparations, and the inmates are also taught basic 
computer skills. The camp has its own teaching staff, and 
all educational and vocational training is administered by 
Illinois Department of Corrections School District 428. 
The 
prisoners 
have no 
privacy and 
face routine 
inspections. 
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Upon arrival at the boot camp, each inmate is required to 
take the Test of Adult Basic Education, and is assigned to 
an educational track according to his reading and math 
skill level. 
The vocational program is based on the Home 
Maintenance Program, and teaches the inmates skills such 
as carpentry and basic plumbing, which are fields that are 
relatively open to ex-cons. Assistant Director of Programs 
Frank Johnson insists that the boot camp education pro-
gram is very effective in that it "exposes the inmates to a 
direct learning process that may not have been accessible 
otherwise, and encompassed with the discipline that they 
learn here at the camp, it gives them a sense of responsibil-
ity for themselves and others." 
1 530-1600: All Inmates Return to Barracks/ 
Work Details/Shower and Change 
1600-1745: Drill Ceremony/ 
Community Meeting 
This portion of the boot camp involves several drill 
exercises such as marching in squads. It is intended to 
enhance listening skills, following directions and team 
unity. It also fosters presumably healthy competition 
among the platoons. According to inmate Michel, the drill 
and ceremony promotes listening and attention skills. 
"When the D.I. says 'eyeball' we must reply 'Sir/Ma'am, 
click, Sir/Ma'am' and when they say 'ears' we must reply 
'Sir/Ma'am, open, Sir/Ma'am.' This means stop what you're 
doing, focus on the D.I., open your ears and pay atten-
tion," said Michel. 
Due to the fact that the inmates at the boot camp come 
from various environments and backgrounds, each person 
brings his own unique character to the camp's community. 
These different personalities can sometimes clash, causing 
communication problems within the platoons. To deal with 
such problems the boot camp con-
ducts daily community meetings 
where counselors are available to 
2100-2130: Shower/Clean Up/Lights Out 
The program available at the Cook County Sheriff's 
Boot Camp is unique among the state's boot camps. After 
the 18 weeks have been completed, the inmates have a 
graduation ceremony. They must participate in the after-
care program, which includes a required 60 days on elec-
tronic home monitoring as a condition of release. The 
graduates are also required to meet daily at first, and less 
frequently over a period of eight months, at the boot 
camp's Daily Reintegration Center. The DRC acts as a sup-
port system for the inmates, offering such services as con-
tinuing education, job support and 
placement. To deal with employ-
ment opportunity for the gradu-
the inmates. Each platoon has a 
counselor assigned to them. During 
the community meetings the pla-
toons have a chance to discuss their 
progress and regressions and seek 
means for individual and group 
improvement within the program. 
The counselors also provide the 
inmates with help in developing 
parenting skills, goal setting and 
achievement, responsibility training 
This program is ates, the boot camp has begun an 
outreach program to businesses 
and manufacturers, informing 
them of the comprehensive pro-
grams and services provided 
throughout the boot camp. There 
is also a planning staff that negoti-
ates the resources of both the pri-
vate and governmental agencies to 
help ease the boot camp's gradu-
intended to offer 
sentenced inmates the 
opportunity for active 
involvement in turning 
their lives around. 
and stress management. 
A challenge course was also 
designed to help platoons deal with communication prob-
lems. The challenge course is an obstacle routine which 
requires every member of the platoon to participate in 
order to be completed. "The challenge course promotes 
teamwork and commitment for platoons who have com-
munication problems," said Drill Sergeant Reginald Young. 
1745-2100: Dinner/Evening Programs 
Life skills are taught during the evening programs. 
These programs include disease prevention seminars, moti-
vational speakers, resume preparation, how to dress for a 
job and socialization techniques. "There was a guest speak-
er who came here who is involved in a program called 
Going for the Gold, and he talked to us about how to 
adjust to the outside world," said Michel. 
The boot camp also offers substance abuse counseling 
and 12 step programs. Inmates are required to submit urinal-
ysis tests at any time as directed by staff. According to 
Durkin, there is very little threat of drug use within the camp 
due to "staff diligence and random testing of the inmates.'' 
ates into society. Michel took 
advantage of these services. Having 
successfully completed 18 weeks at 
the camp, he graduated. Shortly after graduation, with the 
help of the DRC Michel got a job working at a computer 
retail store. According to Sergeant Young, Michel was 
doing so well that the boot camp allowed him to relocate 
to another state with his family. 
The motto of the camp is, "The past is the past, the 
future is the future. Today is a gift because it is the pre-
sent." The inmates who have been placed in the boot camp 
in lieu of serving their prison term, have been given an 
opportunity to make changes in their lives. D.I. Wright, an 
officer at the Cook County Jail for four years, feels that "a 
young person can be turned around ... but only if they want 
to be." This program offers the inmates the opportunity 
for involvement in their own self-development with bene-
fits to both the offender and the community. For the 
offender, the benefit is a change in lifestyle, increased 
knowledge and responsible behavior. For society, it is the 
return of a man or woman to the free community with a 
heightened sense of awareness and a respect not only for 
themselves, but for those around them. 
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feelings inside of me. I knew what 
I wanted to do and what I wanted 
to be," she said. 
Realizing that she was living 
this life for herself and no one else, 
Cezanne gained the courage to 
step out into the spotlight, letting 
everyone see what she had felt for 
years. She was someone new out-
side and it helped who she wanted 
to be inside. 
"I just got to the point where I 
decided I had to try to be as happy, 
as prosperous of a person that I 
could be for myself," she said. 
Cezanne entered talent shows 
and contests, continuously win-
ning. She entered almost every 
beaury pageant in the female 
impersonator field and won the 
majoriry of them. It's obvious why. 
She has been a prominent per-
former at the well-known Baton 
Lounge, on N. Clark Street in 
Chicago, for the last five years. 
"I am a transsexual because 
that is where my life has taken 
me, but now female imperson-
ation, that's my career. They're 
totally two different things. 
However, one allows me to do the 
other one and take it to a higher 
level than most people would 
probably want to or ever thought 
about doing," she said. 
She built up a reputation for 
being competitive by doing just 
about everything you can in this 
field. Her next step: Europe. She's 
ready to take on the world. 
If most people experienced 
the same feelings that she had, 
they would probably keep them 
suppressed. I find it admirable 
for her to come forward to 
During lunch, a ray of sunlight 
beamed directly on her. Her hair 
shined, her skin glowed, her nails 
were clean and she smiled at all 
the right moments. It's hard to eat 
Turning heads is a daily occurrence. 
reveal herself. Most straight peo-
ple can't even do that. Let's say 
the roles were reversed and I 
wanted to become a man. I 
would have to cut my hair, yet 
grow it on my face, rid myself of 
that pinkie thing I do when I 
drink tea, have my chest 
removed, and something else 
added, all while explaining 
across from someone who looks like they're ready to take 
on the world. Especially when you've forgotten to put your 
napkin on your lap. She admits, though, it took some time 
to develop into who she is today, at 32. Hormone pills 
alone couldn't have done the job. 
"There would be times in my life when I would go so 
far and freak out because I never wanted to be a joke or 
someone who you can obviously tell. I never wanted to be 
someone you could point out in a theater," she said. 
Just by seeing the way mouths drop when she walks by 
and how the waiter at Parma constantly flirted, I don't 
think she has a problem. 
When she started performing, one of the most important 
things for Cezanne was that female impersonation was a job in 
the entertainment industry. This was something she had want-
ed before becoming a transsexual. She danced and performed 
growing up and had always wanted to live her life on stage. 
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myself to my parents, friends and family. But worst of 
all, I'd need a new wardrobe. 
She's gone to an extreme and it's paid off. She has 
people intrigued. When she is performing, all eyes 
remain on her. She draws attention to herself by the 
professional attitude and knowledge of what pleases 
the crowd ... and then maybe because she is a woman 
who was actually born a man. Either way, she belongs 
in the industry. 
If you met Cezanne during the day, you'd realize that 
what she does on stage is a show; it's acting. She dances 
and sings impersonating women. But when the curtain 
opens, the lights flip on, and Cezanne walks out, she grabs 
your attention and holds it until the music stops. For those 
few minutes, she is the woman singing the song. You for-
get that she is not the real singer or that you're at a female 
impersonation show. 
When I first met her, she had just gotten off stage and 
had on a layer of stage makeup. I thought she looked like an 
incredible woman but took into consideration the fact that 
she was acting in her environment. I thought she was coming 
off so womanly because she was playing the part. After all, 
she was acting. Right? I was expecting that when the makeup 
came off, so would the persona of a woman. Wrong. 
Quick note: Cezanne will defend the fact that she was 
born a man. But when I called her a woman, she 
exclaimed, "Well, I am a man!" On the same note, he is a 
she, referred to as a she. 
I found this out somewhat awkwardly. I had called the 
Baton and said, "Yes, I would like to make reservations for 
a show on Friday night and also I am interested in speak-
ing with one of the performers. I am looking to do an 
interview with a man who is a drag queen." 
There are two things you need to know to survive in a 
room full of female impersonators: (1) Don't call them 
drag queens. The term can be derogatory, depending on 
how it is used and who it is used 
by. And (2) the he's are she's, 
regardless of whether they took 
that extra surgical step or not. I 
was hastily informed of this by 
whomever answered the phone. I 
heard the first words, "listen 
honey ... ," in a very direct tone and 
I thought my journalism career 
was over. 
"It's bizarre to me because I went from being a really 
very shy, introverted little boy that was called all kinds of 
things growing up to being a person that people pay atten-
tion to. It's weird," she said. 
All this attention from being a beautiful woman, on stage 
or doing simple things like walking down the street, has cre-
ated a few new concerns for Cezanne. She never had to think 
about being vulnerable leaving a club at 2:00 a.m. or walking 
through her neighborhood late at night. Simple things that 
women have to think about were uncommon to her. 
She's also realized that she can't open up to or befriend 
just anyone. She can never know beforehand how someone 
might react if he or she finds out about her past situation. 
At this point, I felt ready to pose one of the most fre-
quent questions I've heard asked about female imperson-
ators: When do you let other men know you're a man? 
"If I thought we were going to go out, then yes I would 
say there is something you need to know," she said. "But if 
I'm out at a bar with some friends and (meet) some guy, 
and we're talking, I don't necessari-
ly think it's something that needs 
to be brought up. I'm not going to 
see him again and we're not going 
to be intimate." 
So, is Cezanne a woman? Yes. Is 
she a man? Sort o£ I'm leaning 
towards the woman thing. She's got 
me convinced; she went to the 
women's bathroom twice during 
lunch to fix her lip gloss. Even her 
parents are amazed at her turnout. 
Surprisingly, they are very supportive. 
am a transsexual 
because that is 
Cezanne feels she doesn't need 
to be wearing a sign labeled 
"transsexual." If someone knows 
or recognizes that she is a man, 
she is fine with that. Most of the 
time it is other people who make 
it a problem. 
"''ve been called all kinds of 
"I was and I am very lucky," she 
said. Her mother comes to watch 
her perform sometimes at the 
Baton. "I don't think they thought 
I would look like this," she said. 
Cezanne used to go places and 
feel paranoid, thinking that people 
were looking at her because they 
could tell she is a man. In time, 
she accepted that she was wrong. 
where my life has 
taken me. but now 
things in my life. Those are just 
words really," she said. 
Cezanne is intelligent, well 
natured, and has a good head on 
her shoulders. I'll admit I went 
into this with my fists clenched 
tight and my mind in crossfire 
mode, looking for any reason to 
shout, "I AM WOMAN, hear 
me roar." 
But I didn't want to fight the 
battle. I couldn't. There wasn't 
one. Anyway, if there were, 
Cezanne might have won. 
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Helping 
Hands ••• 
R eve! with a cause is the resounding theme echoing in the minds of many 
Chicago socialites and community 
activis ts. Rated as one of the best 
black-tie affairs in 1997, the Howard 
Brown gala "Revel With a Cause" cel-
ebrated the triumphant ending to a 
historical year for the city's gay and 
lesbian health service community. 
The cause in question is the basis 
of the Howard Brown Health Center. 
The success of their primary care 
medical services, the growth of their 
state-of-the-art research studies, and 
the continued expansion of their psy-
chosocial services places Howard 
Brown among the top gay and lesbian 
health care centers in the country. 
Add to all these remarkable accolades 
their new ground-breaking $3.2 mil-
lion facility at 4025 N. Sheridan, one 
does not have to question the excite-
ment brewing from all those involved. 
Although the Center has been ser-
vicing the gay and lesbian community 
for 23 years, fame for their efforts has 
just begun. That small detail, howev-
er, does not seem to concern the 
active participants helping the Center 
thrive. A huge chunk of the Center's 
fiscal rewards have been achieved by 
fundraising. Thanks to the over-
whelming support of more than 
1,000 people in the community, the 
Center exceeded goals set by the 
Kresge Challenge Grant. The Kresge 
Foundation agreed to donate 
$125,000 to the Center's $1.5 million 
capital fund drive if Howard Brown 
could raise $427,000. 
"We are thrilled at the numbers 
and the great diversity of the people 
who are donating to the center, " said 
Donors to the 
center are 
"straight and gay 
and they live in 
communities 
throughout the 
city and suburbs." 
Anne Avery, the Campaign's co-chair. 
"The donors are straight and gay and 
they live in communities throughout 
the city and suburbs. There are many 
gifts from individuals in other parts 
of the country." 
The annual calendar is filled with 
an array of exciting events outside of 
fundraising endeavors, especially dur-
ing summertime festivities; Howard 
Brown's Pride Day Tea Dance, the 
Gay & Lesbian Pride Parade, Art-A-
Palooza, etc.. Amidst the fun and 
glory, the fundraising is never-ending 
and the impacting issues facing the 
community are still top priority to 
Howard Brown health care workers. 
For gay men, lesbians, and bisexu-
als, choosing a health care provider is 
doubly difficult. Not only are they 
seeking the best physician, but they 
also want someone who will respect 
and affirm their life choices. Many 
lesbian women are tired of health care 
providers who ask irrelevant questions 
about contraception, while many gay 
men are afraid to reveal their sexual 
orientation because it may affect their 
job or insurance status. 
Historically, lesbian and bisexual 
women have experienced prejudice 
and discrimination when seeking 
medical treatment, information and 
research related to their health needs. 
Consequently, lesbians and bisexuals 
have shied away from the necessary 
care of physicians and gynecologists, 
and have proven to be more likely to 
discover illnesses in later and more 
dangerous stages than their hetero-
sexual peers. 
A new giving club which supports 
the Women's Program at Howard 
Brown, called Mildred's Circle, was 
created in response to the growing 
need to expand the Center's health 
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care services for lesbian and bisexual 
women. Mildred's Circle is named in 
honor o Mildred Heydt, who in 1996 
lost a 30-year battle to breast cancer 
and joined thousands of women each 
year who die of gynecological cancers. 
"There are few dollars supporting 
women's services, let alone programs 
specializing in lesbian health," said 
Christine Grumm, Executive Director 
of the Chicago Foundation for 
Women. " The Women's Program 
fulfills a vital and unique need within 
the community." 
People of all races, ages, classes, 
and sexual orientations contract sexu-
ally transmitted diseases. Anybody 
can protect themselves from most of 
these by taking certain precautions. 
Latex condoms, polyurethane con-
doms, female condoms, and dental 
dams are all highly effective methods 
of preventing infection with most 
STDs. To get an STD, you don't need 
to have complete sexual penetration. 
"Non-gay and non-lesbian patients 
come to our facility for STD related 
treatment especially those who are 
medically underserved and indigent in 
the surrounding neighborhoods," stat-
ed Media Director Diane Goodwin. 
The Center offers a solution to all 
these dilemmas. Their health care 
professionals represent the races, cul-
tures, and sexual orientation of the 
community they serve. Living a 
healthy life is about more than just 
seeing a doctor regularly. Caring for 
their clients emotional self through 
counseling or support groups can be 
equally important. 
For many people, especially 
those living with HIV and AID, 
simply taking care of day-to-day 
needs can be an insurmountable 
chore when tackled alone. Whether 
a client needs psychotherapy to get 
through a tough time, or case man-
agement to help maintain a "safety 
net," the caring professionals that 
People gathe ring for a function at the Howard Brown Health Center. 
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will support each critical step and 
share each difficult moment. 
The Center provides people with 
AIDS comprehensive case manage-
ment services, which helps facilitate 
client access to necessary programs 
and services. They provide legal and 
financial aid services, emergency rent 
and utility subsidies, food certificates, 
massage therapy, support managers, 
and recreational opportunities. 
If you have ever been at risk for 
HIV, the virus that causes AIDS, get-
ting an HIV test and receiving pre-
ventive counseling are vital to main-
taining good health. People of all sex-
ual orientations come to the Center 
for testing services. The testing 
process is anonymous and provided in 
a professional, caring, and non-judg-
mental manner which includes exten-
sive pre-and post-test and counseling. 
The Center is recognized interna-
tionally for its role in important 
research initiatives focusing on gay 
men's health issues. In the late 
1970s, the Center participated in the 
nationwide study to the development 
of the Hepatitus B vaccine. 
Currently, the Center is involve in 
three HIV/AIDS research projects; 
Multicenter Aids Cohort Study 
(MACS), the Chicago Prevention 
Research Project (part of HIVNET 
prevention trial) , and Awareness 
Intervention for Men (AIM) . 
Many people find the act of get-
ting an HIV test evokes enormous 
fear. Consequently, all of Howard 
Brown's HIV tests include confer-
ence sessions with a counselor or 
medical care specialist . The staff at 
the Center will listen and provide 
honest answers to your most diffi-
cult questions. 
STOP AIDS Outreach and 
Reduction Program is an affiliate to 
Howard Brown Health Center. 
STOP AIDS reaches an average of 
200 clients per month through out-
reach services. Outreaches take 
place at bars, public sex environ-
ments as well as special events with-
in the target area. 
Each month, dozens of teenagers 
from Chicago's Lakeview neighbor-
hood visit STOP AIDS' Friday night 
drop-in center to pick up condoms, 
ask questions about safe sex and make 
new friends . The drop-in center also 
has become a key resource for run-
away teens in the city. 
Like many kids her age, 16-year-
old Abby Hinkes struggle to find 
constructive activities to deep her 
busy and make new friends in a posi-
tive environment. She is one of 
more than a dozen volunteers who 
provide peer counseling and support 
to teenagers at STOP AID' Lakeview 
Center. "I know kids who are having 
sex," Hinkes explained. "I don't 
think they take it too seriously. I ni ture, jewelry, housewares, books, 
think if they got more educated and lots more. Ninety percent of 
about HIV and safe sex they would. the Center's merchandise comes 
Most kids think, 'hey it's not going from individuals in the community 
to happen to me."' who instead of selling their used 
STOP AIDS moved its Lakeview 
Center to 3651 N. Halsted last year, 
adjacent to Howard Brown's resale 
shop, the Brown Elephant. 
For more than 14 years, Howard 
Brown Health Center has received the 
on-going support of the Brown 
Elephant. It is the first store of its 
kind in the nation to benefit AIDS 
services and gay and lesbian health 
care. The Brown Elephant generated 
over $1 million in revenue during the 
fiscal year of 1995-96 to support the 
Center's programs and services. 
Brown Elephant shoppers select 
from a huge supply of men's and 
women's clothing, foot apparel, fur-
A painting insidl! the Howard 
Brown Health Center helps 
patients feel at ease. 
wares at a garage sale, donate them 
to T he Brown Elephant. 
Again, the words revel with a 
cause echo somewhere in the invisi-
ble links uniting the diversification 
of these philanthropic establish-
ments. Beyond our own human 
understanding, there is a universal 
energy linking us together. 
Somewhere deep inside, we inher-
ently hope to help humankind. If we 
can each put forth the effort, let us use 
Howard Brown as yet another example 
of heroic grandeur. Dr. Howard 
Brown was the openly gay physician 
who became the first public health 
administrator in New York City. 
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T he experience of riding in a cab can be rather routine: You enter the cab, tell the driver your choice of destination, get whisked away to it, pay 
your fare and make your exit. However, the very same 
automobile you have just exited can be the source of a 
multitude of experiences for the cab driver, ranging from 
disturbing to death-defying to just downright silly. If 
you have wondered what goes on 
in the mind of the man or 
woman behind the wheel, read 
Suspicion can be 
felt by taxi 
passengers and 
drivers. 
his seven months as a driver in Chicago during the mid 
80's. The play has since become a feature film and is cur-
rently in the process of video distribution. 
"I was driving around, and I kept on thinking: I should 
write this down," he recalls. 
His play, "Hellcab," follows the experiences of a driver, 
modeled after Kern himself, and a number of other char-
acters from the streets of Chicago 
who enter and exit his backseat. 
on. What you discover could sur-
prise you. 
For some of us, our only view 
of the life of a cab driver consists 
of a few favorite episodes of the hit 
TV sitcom "Taxi", which ran dur-
ing the early 1980's. In the show, 
a group of men and women con-
templated life, love and made us 
laugh, all while earning living as 
nee y u drive 
long enough, the 
Kern says there is not much 
socializing among drivers and many 
can be very competitive for poten-
tial fares, even cutting each other 
off on the street to get to a rider. 
inside f th car "There is no brotherhood 
kind of 
y ur do 
New York City cab drivers. But, 
the reality of being a driver in a 
big city, like Chicago, is most often more lonely, 
Will Kern, writer of the long-running Chicago play 
"Hellcab", knows this reality all too well. Kern, 37, a for-
mer cab driver, wrote the successful comedy play during 
a 
amongst drivers, " he explains. "It's 
a real cut-throat thing." 
Most drivers work as many as 
12 to 20 hours a day and some 
may work six or seven days a 
week. They can own their own 
cab or lease one for either daily, 
weekend or weekly rates. However, they usually pay 
about $85 per day and are responsible for their own fuel. 
Drivers who own their cabs have the potential to earn 
more, but are responsible for all repairs on their car. In 
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fact, a good week of pay usually amounts to about $500 
to $600. For many drivers, though, this amount is worth 
the long hours. 
"It's a good way of making cash money .. .it's worth it 
honestly," says Rifan, a driver for five years, who previously 
worked as a gas station attendant. 
B ut, safety is always an issue, as it was for James , 28 , an artist and former driver who drove for the Yellow Checker cab company about three years 
ago for nearly one year. He recalls his first day of driving 
with a knowing smile. On that day, he says, he remem-
bers having driven from about 4 a.m. to almost 6 p.m., 
when he started feeling paranoid about being mugged in 
the night. Fortunately for him, noth-
ing occurred that night. But, the next 
morning at about 9 a.m., he picked 
up a fare and headed for the intersec-
tion of Webster and Sheffield in 
Lincoln Park. Once there, his rider, a 
young male, requested he honk his 
horn to prompt the man's girlfriend 
from her apartment. 
As soon as he began honking, 
James says he became suspicious of the 
man and started honking repeatedly to 
call attention to himself. Just then, 
the man leaned over and demanded 
James' money. 
However, before any money could 
be taken, a middle-aged woman from 
an apartment overhead appeared at 
the side of the cab and began scream-
ing frantically. It seems she had just 
put her baby to bed after having been up all night with 
the child. 
James then jumped up out of the car and 
explained to her frantically, "This guy's trying to rob 
me, call the police!" 
Hearing this, the woman ran back inside her apartment 
building. The scene apparently angered the man in the 
cab and he pulled out a long kitchen knife, telling James, 
"Now I'm going to have to kill you." 
After chasing James around the cab twice and taking 
$30 from him, the man suddenly ran away down an 
alley. Fortunately, another man walking his dog and a 
nearby couple witnessed the scene. The man with the 
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dog introduced himself as 
a police officer and fol-
lowed the mugger. The 
couple, James discovered, 
turned out to be a real 
estate agent and her client 
viewing an apartment on 
that very block. 
The issue of safety is a 
real concern for drivers. In 
recent months, many of 
Chicago's cab drivers have 
been angered about the 
city's proposal to increase · 
taxi services to some areas of the city, such as the West 
and South sides, areas that some drivers feel are more 
crime prone. 
Shafi, a driver for five years, says he believes all cabs 
should be equipped with bullet-proof safety shield and a 
panic button to call police in the event of trouble. 
"Police have a back-up ... how come when the cab driver 
goes to bad neighborhoods, he has no back-up?" he asks. 
Rifan agrees, citing a lack of ridership, offices and fran-
chise businesses in those areas. 
"Our basic concern is we won't be able to make a living 
in those areas," he says. And both drivers admit they 
choose their riders selectively. 
James recalls that he too was selective about riders, how-
ever, he says he had many doubts about his choices, doubts 
that later caused him regret. Married and the father of two 
children, he believes he made the right decisions. 
''At the time, " he says. "I thought about it a lot. It 
stirred me a lot. Now I realize .. .! did have the right to not 
pick up that person." 
As a driver, he says, "you have to be kind of tough," 
drawing the line when you feel suspicious about a rider. "If 
you're feeling weird, you've got to stick to it," he advises. 
Kern says during his months as a driver, he was not 
very selective about riders. "I picked up pretty much any-
body, much to my chagrin," he says with a little laugh. 
One night, however, new on the job, Kern says he 
picked up a man outside of what was formerly Jim 
McMahon's bar and grill in Lincoln Park, owned by the 
former Chicago Bear quarterback. The rider entered 
Kern's cab and turned out to be so intoxicated that he 
asked Kern to drive him the the end of the block to his car 
so he could drive to his suburban home. When Kern did, 
he refused to pay the fare and began cursing at him angrily. 
Kern recalls, with regret, that he let the man go on his 
way, because he was inexperienced with dealing with rid-
ers. Later, as the months behind the wheel wore on, 
Kern says he soon learned that the driver must be in con-
trol at all times. 
"Once you drive long enough, the inside of the car 
kind of becomes your domain," he says. 
Driving long hours can take its toll and some drivers 
say they experience an odd state of consciousness, after 
being on the road for eight hours or more. Some enjoy 
the solitude and independence the job provides. 
Shafi says he enjoys the freedom he has as a driver and 
the opportunity to see different people come in and out of 
his cab. "I choose my own hours," he says, adding another 
benefit of the job. 
James says driving a cab was a depressing experience for 
him, during which he struggled with his hopes of becom-
ing a successful artist. "You start going through mental 
hoops," he says. "You're sort of in this zombie state." 
Kern agrees and believes driving a cab is not an easy 
profession, physically or mentally. "It's a very, very hard 
thing to do." he explains. "There's a certain mind frame of 
loneliness ... the mind frame gets to a point where ... it 
doesn't seem like 16 hours a day, you just sort of become 
this person that's this driver. The car and the driver sort of 
become welded together." 
James says when he realized he would end his career as 
a cab drive, he never doubted this decision. He worried 
about his safety, his health was suffering and one day, while 
on duty, he had a revelation about what he wanted in life. 
"I had a spiritual experience, sitting at the airport," he says. 
" I felt this sudden burst of energy." 
In all, he says he sees driving as a turning point and 
somewhat of a valuable experience. "It renewed my faith 
in who I am." he declares. 
T hroughout all of its danger, frustration and anxiety, the experience of driving a cab seems to have cer-tain rewards for some and even a laugh or two for 
others. A 1996 book by Risa Mickenberg, is a testament 
to the knowledge that cab drivers unknowingly hold. The 
book, "Taxi Driver Wisdom" is a humorous compilation of 
quotes from New York City cab drivers. 
Perhaps, cab drivers really do view life with a different 
consciousness from behind the wheel. Could they have 
some valuable lessons to teach us? Maybe we could all 
take a lesson about life from one driver in Mickenberg's 
book when he explains, "I see more of what is going on 
around me because I am not concerned with finding a 
parking place." 
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A s hip hop continues to evolve, many artists in Chicago are becoming frustrated and angered over the paths in which hip hop is being pulled. 
Corporate labels race to hook the next gangsta' rapper, 
while hip hop purists ache with the realization that gangs, 
drugs and violence bring in more profit than the positive 
vibe and message that they have struggled to project. 
Although respect 
remains high among 
legendary Traxster (produced music for such acts as 
Twista and Do or Die). 
Although he loves and respects hip hop culture, there 
are many aspects of which he does not approve. For E. C., 
hard-core hip hop expressed urban tension as no previous 
music could. It is about street life and gangs; an expres-
sion of life that reflects your surroundings, whether those 
surroundings are posi-
tive or negative, 
rappers, commercial 
artists and hip hop 
artists, many hip hop 
artists are trying to 
change the negative 
image that has been 
closely linked with 
their art and culture. 
"If you don't know why 
you call yourself a 
although hip hop 
purists may disagree. 
According to E.C., 
"Hip hop instills orig-
inality in you." Many 
of today's artists have 
evolved to either an 
On the flip side, 
many argue that hip 
hop is now a business 
with the same com-
plete crystal clear 
goal that every busi-
ness has, making a 
profit. In the busi-
ness, the purity of 
an art is not as 
important as whether 
or not that art can 
be sold. 
hip hopper, if you 
don't know why you do 
the things you do, 
then you're nothing" 
Yakira james 
Artist and President of C.O.R.E. 
(Chicago's Organization of Rap 
and Hip Hop Entertainment). 
East Coast or a West 
Coast style and have 
imitated that style in 
their own music. 
''I'm hip hop, not 
East Coast or West 
Coast," says E.C. 
As for Chicago, 
hip hop is slowly 
making a name for 
itself with artists such 
as Da Brat and Twista 
(formerly one of the 
For emcee and producer, E.C. Ilia, business is one of 
the most important elements of hip hop. He named his 
album, E.C. Ilia Power Moves, defining it in corporate 
terms of getting ahead and a video has been released for 
his single, Old School Tactics which was produced by the 
fastest rappers in the world), and Crucial Conflict and 
Do or Die, who went gold with their albums. E.C. 
believes that "Chicago is on the brink of being one of 
the most powerful cities" as far as hip hop is concerned. 
He explains that gang-banging and the Blackstone 
Rangers, as well as the mafia/mob, started here in 
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Chicago. Many topics in hip hop revolve around these 
events and life styles. 
The music has evolved from an inspiration of four early 
elements - graffiti, djing and mcing, breakdancing and 
knowledge of self It is a way to convert the negative ener-
gy of urban life to something positive and spiritually 
uplifting. As is most often the case in matters of spirit, the 
positive energy and 
power cultivated into 
more than an art-
form. It became a 
way of life. 
The beauty and 
complexity of the 
genre emerged from a 
cultural movement 
founded in the South 
Bronx in the mid-
1970's. It started 
when members of the 
hip hop generation 
used spray paint, 
cardboard, turntables, 
and a microphone in 
order to create and 
Asian, found it essential to know who they were and 
"Right now, the way we see it, a lot of the groups working 
now, are working not as an expression but more as an 
image of what they think hip hop is," says Mars from 
P.A.C.I.F.I.C.S. "Instead of focusing on how we look, 
we're focusing on what we're saying and the issues we're 
bringing out to the people, out to our communities. 
Hopefully, we'll bring 
them together." 
The artists from 
P.A.C.I.F.I.C.S. are 
working toward mov-
ing past the negativity 
revolving around 
their Filipino culture, 
as well as the negativ-
ity attached to urban 
life and hip hop itself 
"We forego ignorant 
conclusions of society. 
We do it for the love 
of it," says Dave 
Dimaano, a member 
of P.A.C.I.F.I.C.S . 
and part ofThe 
Propaganda Movement. define a part of them-
selves. From this 
came art (graffiti), 
dance (breaking), 
A OJ at the Elbo Room sets the scene. It's a hip hop haven. 
Fortunately for 
Chicago's hip hop 
music (the DJ and the MC) and urban folk literature (rap) 
immersed in the oral tradition of Africa. 
One of the most important, and commonly over-
looked, elements of hip hop music and culture is knowl-
edge of self. Since hip hop became the voice of a people, 
the artists, whether their roots were African, Latino or 
artists, organizations 
exist dedicated to preserving the music and culture in its 
truest form as well as protecting and educating artists in 
the business world that surrounds them. 
At the forefront of today's hip hop scene is CORE, 
Chicago's Organization of Rap and Hip Hop 
Entertainment. Its founder and president, Yakira Ephriam 
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Regulars at the Elbo 
Room get ready to 
hear some hip hop. 
James (also an artist), created CORE in order to provide 
songwriters and performing artists with the knowledge 
needed to become a success in the "game of hip hop." 
CORE teaches artists about publishing and royalty rights, 
copyright laws and other legal aspects of the business as 
well as how to avoid illicit contracts and record deals. 
"What is a people without a knowledge? It's an actual 
culture, it's not just music. It's coded messages. It's not just 
what a lot of people see. You have to have knowledge of 
why you're doing this, that's knowledge of self," said James 
at a CORE meeting. 
0 ne of CORE's major projects is the production of a compilation album and magazine featuring performing artists in the Chicago area. This pro-
ject will be sponsored in part by James' own record label, 
Wideview Entertainment and Communications which 
will donate time and funds to the Columbia College 
chapter of the non for profit organization, CORE. The 
album and the magazine will give students and begin-
ning artists tangible experience in many facets of the hip 
hop industry. 
Many CORE artists, as well as other Chicago hip hop 
artists, are engaged in a conflict between the business and 
the art. According to James, there are a lot of people exer-
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cising true hip hop that are not getting paid. "We're at the 
bottom of the barrel and we're the ones that are doing it 
from our hearts. They're getting paid commercially by 
what we're doing from the bottom of our hearts." 
Kevin Shine, a management teacher at Columbia and 
owner of a production studio in Los Angeles, often 
struggles to instill the importance of the business in his 
students and artists that he works with. However, he 
endorses CORE, and along with James , he believes that 
artists working together can change the industry to 
more accurately reflect their culture. At a CORE meet-
ing, Shine tells the artists, "What you got to understand 
is that it's [hip hop] a business. Why don't you patron-
ize the people that you think are the ones? You can 
change this. You can change the Chicago system and 
how it works." 
"Instead of being manipulated by people that have us 
on a time frame, have us on a schedule or have us set up 
where we have to sell a certain amount of units. Why don't 
we take what's in our hearts, knowledge of self, even the 
book knowledge and come up with somethin' dope that 
nobody controls except for us," says James to members of 
CORE. Essentially, this is how James plans to resolve the 
conflict and move her organization and hip hop music and 
culture in one focused direction - forward. 
Continued on page 48 
The hip hop generation is now in full effect and the elements join together bringing us back to the funky yet groovin' styles of the unforgettable age of 
the '80s. Breakdancing, a.k.a. "breaking," is again in the 
limelight of this spectacular evolution of hip hop fever. 
Breaking has always been around despite the popular 
belief in the mainstream that the wave of breaking 
crashed and died off when the '80's trend came to an 
end. That is the same for 
disco. Everybody thought 
disco died in the '70's, but 
that craze came back, which 
proves the famous adage "his-
tory repeats itself." 
Bboys (short for breakboys 
or beat boys) have not per-
formed as publicly as in the 
era of the classic movies 
Breakin' and Bear Street. 
Nonetheless, bboys have 
been breaking in the 
shadows, power movin' 
and stylin' at under-
ground sets, hip-hop 
gatherings, and house parries 
all across the nation. With the 
rise of hip-hop music in the 
music industry, bboys and 
bgirls have been creeping into 
the public eye. 
Run DMC, legendary rap-
pers from the '80's, created a 
music video profiling bboys and 
bgirls barding their skills to the 
rhythm of a catchy House bear in 
"Run DMC vs. Jason Nevins." 
Other artists have added break-
ing to their collage of visuals in 
their music videos. These 
videos featured the funkadel-
ic footwork and flexing that 
breaking is widely known 
for. Many freestyling 
dance moves seen among the 
masses at nightclubs nowadays 
were integrated from the grit of 
breaking styles. 
Break dancing 
plays a big part in 
hip hop culture. 
In the chill atmosphere of Mad Bar in trendy Wicker 
Park, bboys Anacron and the Infamous West Rock of 
the All Pro Breakers crew have been seen displaying 
techniques and style on the small stage beside the bar. 
With just enough room to execute power moves, the 
two APB boys expose their talent. Their bodies contort 
and amazingly maneuver acrobatic skills unique to stan-
dard breaking moves. 
There is a huge debate in 
the breakdancing scene. A dif-
ference of opinion exists 
among breakers over which 
form is noticeably superior, 
power moves or styles I foot-
work. The controversy empha-
sizes which form deserves more 
importance. Krayz E. Kujo, 
just another slave to the 
rhythm, wrote "Style is 
dope because it defines 
you as a dancer. Style is 
all about invention and 
self-expression. It is (or 
should be) pure originali-
ty." Power moves, on the 
other hand, is the art of 
perfecting and taking 
the craft to a different 
level. Defying the law of 
physics is the key to 
excelling power moves. 
The debate dares back 
to the starr when the Rock 
Steady Crew in New York 
City were pioneers in breaking 
styles. They mastered all the 
basics, from top or uprocking, 
footworks, spinning moves (power 
moves), to the impressive and dis-
tinctive freeze. They have been 
known to demonstrate their styles 
to reveal each breaker's individual 
flavor. Even though power moves 
exemplify impacting techniques and 
derail exuberant energy, it is hard to 
add any variations to make these 
moves unique. 
Continued on next page 
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Continued from previous page 
The name "bboys" was derived from 
OJ Kool Here from Bronx, N .Y. who 
was a OJ spinning at block parties, 
because bboys mainly dance to the 
breakbeats in the music. The debate of 
power moves vs. styles stems from the 
idea that more innovation is possible in 
creating foorwork that cater to the 
diversity in breakbeat music. Power 
moves can't flow to the beat of the 
drum. 
Like very few stylists, 
Anacron (APB/Chicago) 
Continued from page 46 
Another not for profit organization working as a link 
berween industry professionals and upcoming artists is 
C.U.M.A., Columbia's Urban Music Association. 
C.U.M.A.'s president, Lauren Kellye Ransom, says that 
the organization provides hip hop artists, as well as other 
musicians, with hands-on experience in the music industry. 
In the past, C.U.M.A. has hosted an annual Urban Music 
Business Conference, a monthly urban music showcase and 
other informational workshops. 
The conferences and showcases give local artists a vari-
ety of different nerworking opportunities and the chance 
for some of the industry's professional producers, record 
and radio executives to hear their music. 
K ovas, artist and member of C.U.M.A. , says that "the beautiful thing about hip hop is that it encompasses all music genres. It is the unbridled, 
nonconformist's vision of the reality of life expressed in an 
artform and the voice of thKovas and other artists from 
C.U.M.A. also believe that business has destroyed the 
purity of the art. The music has changed from an expres-
sion of the spirit, to something used to generate cash flow. 
"Money over love," says Felony (another artist from 
C.U.M.A.) as she shakes her head somewhat sadly. To her, 
hip hop is completely the opposite. It is about a higher 
awareness, realities and advancing to the next level. It is 
about poetry and intelligence. 
It is about love for who you are and what you do. 
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believes that each individual in his eight-man crew must 
show originality. He favors style above power moves. 
Krayz E. Kujo agrees and advises aspiring breakers not 
to do everything they see. Once they've learned the basics, 
breakers should CREATE. As the Tsunami of hip-hop and 
I 
be more in watching the 
changes that have been 
made in the old school skills 
breaking can be 
a vital ingredi-
ent to the dance 
community as we 
verge into the new millennium. 
Although many artists feel that business has interfered 
with hip hop culture, one business has opened its doors to 
the hip hop artist with ambition and knowledge. 
Gramaphone Recording Company, started by Gregg 
Pemberton and Matt Woodburn in 1996, has become a 
haven for young unsigned aspiring artists, especially hip 
hop artists. "Hip hop embraced us and we embraced 
them," says Woodburn. 
Pemberton and Woodburn found it fulfilling and 
inspiring to work with most hip hop artists because of 
their knowledge and incentive, as opposed to other 
artists. According to them, hip hop artists had learned to 
survive as a result of their culture and this helped both 
parties in the recording business. Even though the mini-
studio was not necessarily designed for hip hop specifical-
ly, the founders of Gramaphone gained respect from and 
have formed a close bond with the hip hop community 
in Chicago. 
One of Gramaphone's most respected abilities is the 
power to point artists in the right direction. In addition to 
providing the technical aspects of recording, Gramaphone 
explains options to its artists, performs in-house produc-
tion, gives tips on graphic design, and offers exposure to 
the city's next generation of talent. 
No matter where hip hop moves to, explodes or fades 
from, this art will never die. Its essence grows, protected 
and respected, in the hearts and minds of those who live it 
and love it everyday. 
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